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“A Study on the Present State and Problems about Sport Event Sponsorship in Japan”

The Olympic Games in 2020 will be held in Tokyo. On TV and other media, news about Olympic sponsors, their
role and contribution for the Olympic Games started to appear to a great extent.

Due to these topics, we have been wondering about the relation between sponsor companies and sport
events, especially in Japan. It seems that sport event sponsoring in Japan is still confronted with difficulties,
so not yet achieving global standards.Therefore, this study tries to examine the present state and problems of
sport event sponsorship in Japan, and further to evaluate the “Japanese Style” of sport event sponsorship

from the viewpoint of sponsorship concepts in general and even those of the Olympic Games.
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“Why Asics “loses” against Nike, Adidas or Puma?”

—A Comparison of Sport Brand Companies’ Marketing Strategies”

Asics is a representative sport brand of Japan, but compared to the global brands of Nike, Adidas or Puma,
the share of sport gear is still low and far behind. Due to these facts and for joining the global market to a
greater extent, a change, especially in marketing strategies, seems necessary. Therefore, this study tries to
find out where Asics stays behind other brands, and attempts to examine ways of how Asics can be led to
greater success worldwide.This study tries to investigate the special marketing strategies of Nike, Adidas,
Puma and Asics as sport brands, to find out about similarities as well as differences mainly between their
strategies. The purpose is to make suggestions of how Asics can reduce the gap to the global brands Nike,
Adidas and Puma.
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“A Study on Creating Sustainable Values from the Tokyo Olympic Games 2020. — Learning
from Past Olympic Games”

This study tries to derive hints for creating sustainable values in form of an Olympic legacy for Tokyo 2020
from past Olympic Games. As well-known through media reports, the discussion about the New National
Stadium and about questions on financial issues in the organization of the 2020 Games have still been
continued, but hardly ever topics on how to take advantage from the Games far beyond 2020 are discussed.
We try to investigate organization plans, application documents or final reports from past Olympic Games to
find out if and how these Games succeeded or probably failed in creating sustainable values from the biggest

sport event worldwide to learn for the Tokyo Games in 2020.




